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The Brandon Trust — Branding project

The Brandon Trust had always been an excellent organisation, and well respected for getting things done.
The trouble was they often came across as tough and uncompromising, and for an organisation that cares
for and helps physically and mentally disabled people, that was a problem.They asked us to undertake a
corporate identity project that would focus people's perceptions on the remarkable work they do.We
replaced their cold marketing literature and bland advertising style with upbeat, positive, stylish marketing
materials that were consistent across the organisation.This not only increased the number of appropriate
applications they received from candidates, it changed their reputation across the whole sector.
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