
British Library – HR campaign
The misperception that the British Library has to fight is that it just loans out books. That was the issue we had to deal with when running
these two HR ads. The way around it (and also the sell to the audience) was the Library itself.

In the ‘stamp’ idea we used a stereotypical library ticket with great historical dates on it to show this place was where the UK’s greatest
collection of historical documents, books and overall knowledge lay. In the ‘book’ advertisement, we simply wrote a story: the story of the
British Library. Together these ads accounted for 259 enquiries. The roles were filled with high-quality professionals and both ads won
industry awards.


