
Jephson Housing – Local poster and postcard campaign
With local press having proved very unsuccessful (and expensive) in the past, Jephson had problems recruiting to low salary
positions such as cleaners, wardens and cooks.

With the aim of targeting passive job seekers through a poster and postcard campaign, People Media produced an adbook
for Jephson which consisted of a range of templates they could choose from, depending on their needs at any one time.
Allied with research pinpointing the most effective locations to distribute – GP surgeries, post offices, community centres
and other local communal areas – the ongoing solution has consistently proved successful, raising awareness of Jephson as
a local employee and leading housing provider, whilst keeping costs to a minimum.

 


