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Sentinel Housing — Campaign microsite

The brief here was to fill a number of very senior roles on a limited budget. The roles had been advertised before but

without much success because of limited talent pools. Our solution was to create a microsite to market not just the

roles but Sentinel Housing itself. This allowed our client to put as much information online as they liked, while radically

reducing the size of the press ads and using banners and web postings as well. In effect the potentially costly press veoe

ads became web-drivers. The client was delighted with the response they received, as well as the wider marketing S - I oo
platform our site provided. entl Nel:::




