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Westminster Drug Project

WDP - Branding project

Westminster Drug Project (WDP) were enjoying a period of enormous growth, but didn't have the corporate identity
required to tell their story well enough.We were asked to produce a series of designs that would work across a number of
platforms from border-styles to online communications to publicity materials.

It was vital we got the tone right. WDP are keen to present positive outcomes in their marketing material rather than
negative causes surrounding drug misuse. We eschewed the use of shock tactics, and focused on powerful and positive
headlines and inventive visuals. The client response was very positive, indeed the designs provoked a long internal debate,
which is always a sign of good creative work. The one full creative ad we placed for them during that period secured a
great response. As a result, we were then asked to pitch for their full recruitment/non-recruitment brand project.
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