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Content

Great big ideas. That’s all you’ll find in this PDF.
Ideas that have inspired, excited and educated
thousands of people, as well as recruiting the very
best candidates for our clients.

People Media’s creative department is a shared
resource with parent company TCS. What this
means is that we can combine our knowledge and
experience of the ‘not-for-profit’ sector with
commercially minded award winning creative - and
that’s exactly what you’ll discover in this document.
To find out more simply click on a link below.
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SOURCE OF
MONEY

UITABLE FOR
VEGETARIANS,

MEAT-EATERS,
ANYONE REALLY.

’ NO LIMIT ON
HOW MAY YOU

RECOMMEND

TO CATCH A GRAD

These Gradz Bait Beans are made from a secret recipe
widely considered to be irresistible to graduates.
People who know the true value of talented individuals
with at least a 2.1 degree (or equivalent) don't ever
hunt without them. Simply set your trap, fill it with
Gradz Bait Beans and introduce us to everyone who
bites. For each one that we hire, we’'ll give you £250

Typical Values Per Award (£250)

Luxury weekend away
Nights on the town
Shopping trips
Slap-up dinners

Flights to Europe

Visit The Pulse to find out more.

*Subject to tax and National Insurance
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Care UK

Where will you go today?

The people who Care UK look after are some of the most interesting personalities you’ll ever meet. All it takes
is a ten minute chat and you could end up looking at the world in a very different way. This campaign aimed to
change people’s views of care work, and show them just how rewarding it can be.

...and then the DOMDS began to fall.
By the time the first one hit, we'd all
made it out of our bunks and were cowering on
the floor. All of us knew straight away that
if we didn’t make it to our planes, we ' d
be goners. I remember thinking to nmyseli,
we’re never going to make it! It’'s at least
500 yards to that hanger. And that's when
we made a dash for it. All of us running

hell for leather,through

the explosions and the ilying rubble,
none ol us knowing whether we were going
to live or die...

o

Where will you go today?
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Eaves
The Poppy Project

Planning a campaign to help combat the trafficking of women into the UK for prostitution was always going to be a challenge. The campaign had to be hard hitting, and convince people to
take the message seriously enough. And it had to do three things: tell the girls they had somewhere to turn; appeal to the public for support; and spell out the realities of the situation for the
men who might visit the girls. We managed to convey the bleak reality of the situation these girls find themselves trapped in, in a way that non-English speakers would understand, yet with
enough unsaid to force the audience to fill in the gaps and really engage with the message. Posters ran across the London Underground network, and multi-lingual business cards were
distributed around the city. The campaign prompted a huge increase in donations and offers from volunteers — and was such a success it is running again in February 2009 for another month.

eaVes

putting women first

They said I'd see new sights.
They said I'd make new friends.
They lied.

At Eaves’ POPPY Project, we provide vital support and
accommodation for women who have been trafficked and
exploited in prostitution. Please help us to rebuild their lives.

Make a donation at www.eaves4women.co.uk

or call us on 020 7735 2062. Thank you.
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Contact u

If you’d like to hear more about any of the work you’ve
seen in this PDF, or would like to talk to us about how
we can work in partnership to develop your organisation,
please get in touch.

info@peoplemedia.co.uk
www.peoplemedia.co.uk

020 7246 7830

28 Farringdon Street
London

EC4A 4AB

If you’d like more information on our parent company
TCS, please visit www.tcstown.com
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